
Week 3: How We Create, Deliver, and Interpret Messages 

 

--- 

Week 3, Lesson 1: What is the Purpose of Data? 

 

Purpose/BIG question(s): determine how data is/was used and discuss what kind of 

data is required in a pandemic (or other major event) 

 

Procedure: 

-Define data: data are the facts and statistics collected 

 

-Ask students to consider what type of data and statistics are important to leaders and 

the general public (they may differ!) in terms of understanding a virus and responding 

to a virus (responding meaning: thinking it’s not a big deal, thinking it is a big deal, 

implementing laws, changing behaviors, creating or expanding social programs, etc.) 

-Compile suggestions for pertinent data  

● Asks students to explain why they think their answer, their data collection, is 

relevant and critical  

● Note overlapping answers 

● Note outliers 

● Come to a consensus on 5 critical data sets needed during a pandemic 

 

-Chart, document, have handy, as these 5 selected data sets will be used for discussion 

throughout the week 

 

 

 

Possible Conclusion(s)/Outcome(s): data can be collected for a variety of reasons; 

data is important to understanding history, stories, events, organizations, people, etc.; 

data can be collected on anything and everything; not all data is needed or required; 

what data to include must be chosen carefully/with purpose 
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--- 

Week 3, Lesson 2: How is Data Used and/or Received? 

 

 

Purpose: the release of some data was meant to inform people about COVID-19--it was 

released to help people understand the measures and actions needed, or taken; however, 

not everyone was convinced or understood the data, at any point in time . . . this is an 

investigation of how important it is to not just provide data but anticipate questions and 

conclusions from the data presented 

 

 

Procedure: 

-Display the following data sets (without notes) to begin a discussion 

● Educator may walk through a single example for the class to discuss in order to 

model how to interpret or think about how data is used and received, and then 

turn over the rest OR educator may facilitate an analysis for each graph/depiction 

● It is recommended that charts and graphs are printed to be placed in journals for 

note-taking 

● Analysis of graphs/data:  

○ focus on what it actually says (what it is measuring), and  

○ focus on how it could be received (If it tells me ___, I might think ____.) 
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Possible Notes: 

Date: March 1, 2020 

Source: WHO 

Focus: Global → Europe, Asia, China 

Purpose: Distribution of COVID-19 (where it is distributed/found) 

 

What it shows/as a result of its presentation, possible conclusion(s):  

-the focused zoom on China, means the focus will be on China, not the US--so if we 

show this in the US, people in the US may be less inclined to think of it as a problem for 

them 

-there are a number of countries at the beginning of March that had no reported 

confirmed cases (key words: reported, confirmed) 

-no information on mortality or spread, it’s only the number of reported confirmed 

cases  

→ if people only see it somewhere else and don’t understand how lethal it is or 

how it’s spread, does that help them make decisions? 
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Possible Notes: 

Date: March 5, 2020 

Source: TIME 

Focus: Global → specified countries around the world 

Purpose: Mortality Rates and Testing 

 

What it shows/as a result of its presentation, possible conclusion(s):  

-Italy and the US have higher mortality rates than other countries shown 

-generally the more tests, the lower the mortality rate 

-generally the less tests, the higher the mortality rate 

-South Korea has the most tests administered 

-the US has the least tests administered 

-if shown in the US, people in the US will probably want more testing 
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Possible Notes: 

Date: March 14, 2020 

Source: Washington State Department of Health (Seattle Times) 

Focus: State of Washington, USA 

Purpose: Distribution of COVID-19 in the state by county; cases and deaths February 

28-March 14; testing results  

 

What it shows/as a result of its presentation, possible conclusion(s):  

-Snohomish and King county have the most cases 

-there are multiple counties with no cases 

-the number of cases and deaths rose between February 28-March 14 

-there are a lot more negative test results than confirmed positive test results 

-with each age group, the older they are, the more confirmed positive test results 

-depending on what a reader or presenter focused on 

→ people might feel safe (if their county doesn’t have any cases),  

→ people might feel worried (cases and deaths are increasing rapidly),  

→ people might not feel worried (there are much more negative test results than 

positive test results) 
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Possible Notes: 

Date: February 12 - March 16, 2020 

Source: CDC  

Focus: US COVID-19 distribution of hospitalizations, admissions, and death, broken 

down by age range 

Purpose: Distribution of COVID-19 in the US February 12-March 16 by severity of case 

(hospitalization, ICU, death) and by age range 

 

What it shows/as a result of its presentation, possible conclusion(s):  

-rates of hospitalizations exceed ICU and death for everyone 

-death rates are generally higher as age increases 

-ICU admissions are less than hospitalization and more than death rates for everyone 

except in the oldest age range 

-notes on missing data (this may sway people into thinking the data is all wrong, not just 

partially inaccurate or not a full picture) 

-depending on how old someone is, they may be more or less concerned 

 

 

 

 

 

Camacho: COVID-19 Curriculum--Week 3 6 



-After reviewing every data set, open the floor for discussion: 

● Did students prefer maps or graphs? 

● Did anyone notice that the time periods overlapped?  

○ Since the time periods overlapped, did the overall messages overlap? Why 

or why not? 

● Did using certain colors help decipher or sway opinions on the importance of 

what was being presented?  

● Did some of the data provide a greater sense of urgency? 

● Did some of the data provide a sense of distance to the problem? 

● How would students present or use the data shown? 

● Was any of the data provided, data students had chosen to collect and share? 

● Do students want to change the type of data they think is most needed during a 

pandemic? Do we need to increase/decrease from 5 data sets? 

 

 

 

Possible Conclusion(s)/Outcome(s): data can be presented in multiple formats; all 

of this data overlapped in terms of time period but did not provide the same information 

or the same message; people can look at the same image and come to different 

conclusions; students start forming ideas on how to best present information to a large 

audience 

 

 

*Figures can be found: 

1: Distribution: 

https://www.who.int/docs/default-source/coronaviruse/situation-reports/20200301-si

trep-41-covid-19.pdf?sfvrsn=6768306d_2 

2: Testing: https://time.com/5798168/coronavirus-mortality-rate/ 

3: Washington State: 

https://www.seattletimes.com/seattle-news/health/coronavirus-daily-news-update-ma

rch-14-what-to-know-today-about-covid-19-in-the-seattle-area-washington-state-and-t

he-nation/ 

4: CDC: https://www.cdc.gov/mmwr/volumes/69/wr/mm6912e2.htm 
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--- 

Week 3, Lesson 3: Slogans & Campaigns 

 

Purpose: how we spread information and change behavior requires strategic thinking, 

planning, and messaging 

 

 

Procedure: 

-Review definitions of a slogan and campaign 

-Begin with the following: 

Campaigns are regularly used to get people to do something, believe in 

something, or follow and believe in someone. During COVID-19 there were 

multiple campaigns to stay home, wash hands, socially distance, stay 6 ft. apart 

and more. These campaigns relied on powerful messaging--that powerful 

messaging was often delivered in slogans. 

 

Example: The Nevada state song and one of the license plate mottos is: Home 

Means Nevada. During COVID-19, in order to get people to stay home the state 

of Nevada made signs, posters, and a hashtag with the following: Stay Home 

for Nevada. It was a slogan meant to encourage Nevadans to stay home for the 

sake of their state and their fellow Nevadans. 

 

 

 

-Task: look up your state and city symbols and mottos. Come up with a campaign slogan 

to encourage people to stay home. 

→ My answer/example: California is known as the Golden State, so my slogan is: 

California, Golden at Home. 

 

-Possible extension tasks:  

● Create a similarly pandemic-related slogan for your favorite restaurant 
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● Create a similarly pandemic-related slogan for your school 

● Create a campaign slogan that encourages people to wear a face mask 

● Create a campaign slogan that encourages people to stop shaking hands 

 

-Share answers and ideas. 

 

 

Possible Conclusion(s)/Outcome(s): slogans and campaigns are one way to spread 

a message; slogans and campaigns can be effective; slogans and campaigns can fall flat; 

slogans are difficult to make; students continue to form ideas on how to best present 

information to a large audience 
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Nevada slogan for display: 
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--- 

Week 3, Lesson 4: Forums 

 

 

Purpose: there are many different places to turn for information, that does not mean 

they all provide adequate, complete, relevant, or reliable information 

 

 

Procedure: 

-Have students number their page #1-5. Have students respond to each question with a 

yes or no only--do not clarify, do not allow students to discuss, this is a time to note 

their initial feelings and ideas: 

1. I can get all the right information from my parents. 

2. My parents know everything. 

3. My parents have always told me the entire truth. 

4. I can ask my parents anything. 

5. The best explanations to my problems and questions have come from my parents. 

-Allow students to reflect for a moment, have them discuss their answers in pairs or in 

groups. 

 

*Note: to tailor to audience, consider switching “parents” to “family” for greater 

inclusivity. 

 

-Have students, again, number their page #1-5. Have students respond to each question 

with a yes or no only--do not clarify, do not allow students to discuss, this is a time to 

note their initial feelings and ideas: 

1. I can get all the right information from Twitter. 

2. Twitter knows everything. 

3. Twitter has always told me the entire truth. 

4. I can ask Twitter anything. 

5. The best explanations to my problems and questions come from Twitter. 

-Allow students to reflect for a moment, have them discuss their answers in pairs or in 

groups.  

 

*Note: to tailor to audience, consider switching “Twitter” to another social media 

platform (i.e. TikTok) 
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-Have students, again, number their page #1-5. Have students respond to each question 

with a yes or no only--do not clarify, do not allow students to discuss, this is a time to 

note their initial feelings and ideas: 

1. I can get all the right information from a single source. 

2. A single platform (news channel, show, forum) knows everything. 

3. A single platform (news channel, show, forum) has always told me the entire 

truth. 

4. I can go to a single source (news channel, show, person) and ask anything. 

5. The best explanations to my problems and questions come from a single source 

(news channel, show, person). 

-Allow students to reflect for a moment, have them discuss their answers in pairs or in 

groups. 

 

-Open the floor for discussion--given responses and reflections, ask: 

● Can we find all our answers in one place? 

● If we rely on one source for all of our information, will we get a complete picture 

of events and ideas? 

● If we only pay attention to news stories and events in the United States, can we 

expect a complete picture of events, ideas, stories, or history? 

● How do we ensure we have complete answers? 

● If we are in a position of leadership, and our message is only available on one 

forum or platform, what happens to our message? 

 

 

-Have students create a forum plan for information gathering and dissemination. Have 

them name specific outlets as well as mediums. 

● Outlets: ABC, CNN, CSPAN, ESPN, New York Times, TMZ, etc. 

● Mediums: articles, books, interviews, newspapers, news programs, podcasts, 

radio, etc. 

● Gathering: as an individual, I will gather information on local, state, national, 

and global news and events from ________. 

● Dissemination: as a leader, I will provide information to the local, state, national, 

and global community through/on  ________. 

 

-Reconvene with plans. 

-Display the following media bias graph: 
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-Have students revisit their plans--did students make sure to consume and reach views 

across the media spectrum? 

● Again: 

○ What happens when we rely on a single source/lens? 

○ Can a single source/lens provide us with everything we need? 

○ What happens when leaders provide messages through a single platform? 

● If desired, or as time permits, revisit concepts of personal responsibility:  

○ Do we have a personal responsibility to find a breadth and range of news? 

○ Debate what happens when we view stories that focus only on our local 

community, only on our state, only on our country, only on things we like, 

only on things that impact our immediate lives. 

 

*Note: students are not required or encouraged to consume from every column in the 

graph, they are encouraged to reflect on 

→ whether they are consuming more than one opinion or perspective; 

→ whether they are making plans to consume more than one opinion or 

perspective; 

→ whether they are reaching people that may think differently than they do 

 

 

Possible Conclusion(s)/Outcome(s): students begin to see themselves as 

consumers of information; students begin to form parameters on how to be digitally 

literate/critical media consumers; students continue to form ideas on how to best 

present information to a large audience 

 

 

 

*Note:  

Media Bias Chart source: 

https://www.allsides.com/blog/introducing-allsides-media-bias-chart 

Added note on chart--quote/clarification from the source: “It's important to note that a 

Center media bias rating does not always mean neutral, unbiased or reasonable . . . A 

Center bias rating simply means the source or writer rated does not predictably show 

opinions favoring either end of the political spectrum — conservative or liberal. 

Sometimes, a media outlet with a Center rating misses important perspectives, leaving 

out valid arguments from the left or right.” 
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--- 

Week 3, Lesson 5: Information Overload 

 

 

Purpose/BIG question: at any point in time we are only capable of receiving and 

retaining so much information, that ability is further hampered during a crisis, so how 

do we avoid information overload? 

 

Procedure: 

-Have students take out their gathering and dissemination plans. 

-Review the following: 

● 24 hour day 

○ Estimated 7 hours for sleep 

○ 17 hours left for: 8 hour workday, childcare, cleaning, commute, cooking, 

eating, exercise, 2nd job (4-8 hours), school, and more 

○ If someone has lost their job or had hours reduced, they may work less but 

hours/time/energy is still needed to go to the food bank, search for 

employment, new budgeting, side jobs, attending new skills training 

programs, and other responsibilities in place of a full work schedule  

 

-Pose the following questions, have students write down their initial thoughts to each 

question, do not provide clarification or an opportunity for discussion at this time, wait 

until the end: 

● How much time do we really have, to read or watch the news/to gather 

information? 

● If you have lost your job, if you are afraid, if you are out of money, if you have 

some sort of stress created by a pandemic, how much time would you be able to 

devote to finding and consuming (listening or reading) information related to the 

pandemic? 

● If you are illiterate or have trouble reading, how much information can you 

consume? 

● If the White House daily briefing on the pandemic is two hours, your state’s daily 

briefing is 1 hour, the state’s daily briefing where your family lives is 1 hour--how 

much information can you consume?  

 

-Define information overload.  

Information overload: the difficulty in understanding an issue and effectively 

making decisions when one has too much information about that issue 

 

Camacho: COVID-19 Curriculum--Week 3 15 



-Go back to forum plans. 

Refer to data sets as well--those data sets that were discussed as vital to collect 

and share with the general public/those data sets that were discussed as vital to 

collect and share as a leader. 

 

-Have students consider ways to mitigate information overload--as consumers and 

leaders. 

● Mitigation efforts must include tactics that are targeted to questions/scenarios 

posed. 

● Mitigation efforts must include what is within personal control and what is not 

within personal control. 

● Mitigation efforts must include statements and references to global, national, 

state, and personal responsibility. 

 

 

Possible Conclusion(s)/Outcome(s): students continue to see themselves as 

consumers of information; students continue to form parameters on how to be digitally 

literate/critical media consumers; students continue to form ideas on how to best 

present information to a large audience; students continue to form parameters on moral 

and ethical duties to one another 
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Purchase: 

Times are tough and developing quality lesson plans is an arduous task; therefore, I am 

not selling this item. 

 

If you feel inspired, thankful, or want to contribute please direct donations to my PayPal 

account: covid19curriculum@gmail.com 

 

Positive reviews on Teachable are highly appreciated as well.  

Insightful feedback can be directed to covid19curriculum@gmail.com though I cannot 

promise I will be able to write back or make adjustments--remember this is not a 

product set in stone, it is not a product that can be done, as is, in every learning 

situation across the US. This product is meant as a suggested set of plans; it’s a guide 

not a script. 

 

Thank you for reading and I hope this helps! 

 

 

 

 

 

Camacho: COVID-19 Curriculum--Week 3 17 

mailto:covid19curriculum@gmail.com
mailto:covid19curriculum@gmail.com

